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ABSTRACT This paper deals with changes in popular aesthetics in Thailand. Following Georg
Simmel’s dialectic dyad of subjective culture and objective culture, it is argued that popular aesthetics
in Thailand have moved from being based mostly on subjective culture to being imposed by objective
culture. The situation is further complicated when external influences on Thailand’s aesthetic objective
culture are considered, such as trends from East Asia and from the West. Finally, some of the positive
and negative consequences of the shift in popular aesthetics are discussed.
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